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14| Just push play; they’re gonna bleep it anyway.
 Pair that 
with websites 
like Hulu that of-
fer more current epi-
sodes, and the result is a 
cheaper alternative to cable. 
This less expensive option is start-
ing to make a lot of sense to those 
looking to cut costs, bringing about 
a movement to cut cable that has TV 
executives concerned.
 Playing by the rules has its lim-
its, however. Not everything is legally 
available online, leaving some to turn 
to back-alley websites that stream TV 
shows and movies often before they’re 
available on DVD. Rather than shell out 
$10-20 on movie tickets, anyone with a 
computer can visit a site like TVshack 
or Stagevu and see the latest blockbuster 
for no cost at all. Sure, the quality can 
be deplorable, but it’s a free movie. As 
with the music business, illegal sources 
providing video content have met some 
resistance from the government, though 
the TV and movie industry’s good fight 
seems to be going just as poorly as the 
music industry’s. Back in July, U.S. Im-
migration and Customs Enforcement 
seized the domain name of TVshack.net 
and replaced the website with a message 
reprimanding all the shameful offend-
ers out there, warning them to stop what 
they’re doing immediately. TVshack 
wasn’t fazed, however, and opted to 
move their domain to TVshack.cc, before 
having that one taken in December. 
 Looking at the old and new side-by-
side, it’s clear the Web isn’t ready to 
completely take over the entertainment 
industry any time soon, but the way you 
watch movies and TV may just see some 
big changes down the road. The public is 
still in love with the movie theater expe-
rience; the gigantic screen, the popcorn 
and the social opportunities it offers still 
can’t quite be replicated through any Web 
site, let alone a disc copy. As DVD sales 
drop, however, film companies may have 
to make their movies count for more at 
the box office, so movie tickets may only 
get more expensive.
 Dropping cable in favor of Internet 
subscriptions also takes some initiative 
and technological know-how, so until the 
public catches up with new technology 
necessary to cut the cord, the cable guy’s 
job isn’t going anywhere. Those who go 
the extra mile, though, will reap the ben-
efits, saving as much as $745 per year, ac-
cording to Wired magazine. Savings like 
that could go a long way toward paying 
off that nasty student loan debt.
Watching 
on the 
Web
By  RILEY UBBEN
The digital age turned the entertainment 
industry upside down. The past decade 
saw publicized lawsuits and staggering 
drops in sales within the music indus-
try, leaving the head honchos with no 
choice but to find different ways to coax 
hard-earned money out of your bank ac-
count. Now the people behind TV shows 
and movies are feeling the music indus-
try’s pain. With so many shows avail-
able online through legitimate services, 
many are starting to wonder if cable 
companies are still necessary as each 
generation becomes more tech-savvy. 
Film companies have been dealing with 
bootleggers for a while now, but sources 
illegally posting content on the Internet 
are doing even more damage. Legal or 
not, the new opportunities the Web pro-
vides mean you may not have to spend a 
fortune on your entertainment.
 In the eyes of a college student with 
a demanding schedule, cable TV might 
as well be another lecture. It costs too 
much, it forces you to tune in at incon-
venient times and it tends to spread out 
30minutes-worth of material over the 
course of an hour. Services like Netflix 
are a godsend, putting viewers in charge 
of what they watch and when, and all 
without commercial breaks. Netflix has 
quickly become a staple in James Grill’s 
viewing habits. “My roommates and I 
watch it everyday through our Xbox 
360,” Grill, freshman in pre-landscape 
architecture, says, “because it’s much 
more convenient than TV. I really only 
watch TV if a new episode of a show I 
like is on.” 
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